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aiming to revolutionise shopping.
Customers’ purchases are auto-
matically tallied as they walk 
around the shop.

That means shoppers can walk 
in, shop, pay and leave without 
waiting at a checkout. 

HOW TO ENTER
To be in with a chance of winning  
this Apple-tastic prize, simply  
answer the following question:
Which fairytale character ate a 
poisoned apple?

A Snow whiTe       

B cinderellA       

C liTTle red riding hood

call:  09012 925 257
Calls should cost no more than £1.02 – calls from 
mobiles or payphones may cost a lot more. 

or text SUNPOST followed by a space  
then your answer, name and address to 

83149
Texts cost £1.00 plus your standard operator charge. 

August 6, 2017
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WIN
An iPad Pro

we are offering lucky readers the 
chance to win an iPad Pro.

The iPad Pro is packed with tons 
of new technology into less than 
half a kilo of weight. 

with a 9.7 inch screen, you can 
enjoy surfing the net, playing 
games or watching movies on a 
crystal-clear screen with wide 
colour and true-tone display. 

every photo taken on the iPad 
Pro is incredibly detailed and 
vibrant.   

Terms and conditions: Winner will be chosen at random from 
combined correct entries after 9.00am on the closing date of 
Friday, August 11, 2017.  Your personal data will not be used for 
any other purpose than entry to this competition. Details of 
winner available on request.  Premium Rate Telephone Services 
Department, D.C. Thomson & Co. Ltd, 2 Albert Square, Dundee 
DD1 9QJ.  Helpline 01382 426103. For full competition Ts & Cs 
please send a large SAE to: Newspaper  Marketing, Copy of your 
competition terms, D.C. Thomson & Co. Ltd., 2 Albert Sq., Dundee 
DD1 9QJ.  https://www.sundaypost.com/competition-terms/
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LeAnn likes 
an unusual
breakfast
LeAnn RIMeS has revealed 
her unusual breakfast 
favourite.

The 34-year-old singer 
said she loves an unusual 
combination of ingredients 
for her first meal but 
admitted it probably sounds 
unapetising to most people.

She also said she kept the 
recipe a secret from her 
husband eddie Cibrian for 
fear he wouldn’t eat it.

She said: “I love my 
breakfasts and usually whip 
up some oatmeal with 
chopped figs, pine nuts, 
olive oil and feta cheese, and 
sometimes I’ll put an egg on 
top.

“It sounds gross, but it’s 
incredible.

“I made it for eddie the 
other day but I wouldn’t tell 
him what was in it because I 
knew he wouldn’t try it. He 
loved it!”

 ■ leAnn rimes.

Kelsey didn’t
know how 
to be a dad
KeLSeY GRAMMeR has said 
he’s had to improvise as a 
father after losing his own 
dad and grandfather at an 
early age.

The actor, who achieved 
fame playing Dr Frasier 
Crane in shows Cheers and 
Frasier, said the early deaths 
meant he didn’t have a 
“playbook” for being a dad.

But despite the challenge, 
the 62-year-old said being a 
father to his seven children 
“means everything” to him.

Kelsey said: “I didn’t know 
my dad. My grandfather 
raised me and died when I 
was 12. My dad died when I 
was 14.

“So being a dad is very 
important to me.

“I had no playbook, so I’ve 
been improvising.”

He also said seeing his 
children flourish was 
“terrific”.

 ■ Kelsey grammer.

THERE’S no stopping 
Amazon.

Despite profits falling, the 
online giant has vowed to  
continue investing in its  
business to expand it further 
than ever before.

Latest figures have revealed 
that £4 in every £10 spent 
online in the UK finds its way 
into the coffers of Amazon.

not bad for a website that 
started 22 years ago as a  
humble online bookstore.

Amazon have futuristic-
sounding plans to increase 
their share of the market  
even further. Those include 
creating underwater ware-
houses, and a fleet of airborne 
drones to deliver their goods.

And soon you’ll be able to 
buy everything from Amazon-
branded wine to a new car 
from the website.

Some of it might sound like 
science fiction but the hard 
facts, according to industry 
experts, is that other retailers 
need to copy them or face 
oblivion.

Can anything stop the rise 
and rise of Amazon?

Tesco is Britain’s biggest 
supermarket with almost  
30% of  the market,  but 
Amazon’s online share is even 
more dominant at 38% – and 
they’re aiming to get even 
bigger.

We take a look at just some 
of the ways Amazon are look-
ing to dominate the market…

STORAgE
The distribution ware-

houses – or fulfilment centres 
– have become so large, staff 
walk up to 11 miles per shift 
handpicking every order. The 
c o m p a n y  h a s  r e c e n t l y 
obtained a patent for what 
they call an “aquatic storage 
facil ity”.  They would be 
located at the bottom of lakes 
or reservoirs. When an 
order 
w a s 
placed 
gas  canisters 
inside the individual pack-
ages would be triggered by 
acoustic transmitters and float 
to the surface for collection.

beehive-like tower with open-
ings where drones can fly in 
and out to collect parcels.
DRONES

The company has been 
actively trying out drone  
deliveries near its Cambridge 
base. It’s thought that once 
technological and safety 
issues are ironed out, the 
drones may start to become a 
familiar site in our skies. 

Order an item and airborne 

drones 
will deliver it 

to you within 30 
minutes.

Despite the service only 
beginning a limited trial  
earlier this year, Amazon 
were granted a patent on 
new types of drones.
The next models will be  

fitted with scanners which 
analyse your house – allowing 
the online giant to sell you 
goods based on what its robot 
‘eyes’ see.

One example Amazon gives 
is that its drone could recom-
mend a roof-repair service if a 
customer’s roof looks faulty.

ExPANSION
They may have started off 

selling books, but it wasn’t 
long before Amazon expanded 
into toys. And now they sell 
e v e r y t h i n g  f r o m  f i d g e t  
spinners to a six-foot safe.

Following a trial with Fiat, 
plans have been revealed for 
Amazon to move into the UK 
car-buying market. 

It’s thought the first car will 
start being sold here through a 
new distribution network by 
the end of 2017. Customers 
will be able to order their car 
online then pick it up from a 
local dealer.

Meanwhile, Amazon-lovers 
could toast the company’s 
success with the specially-
d e v e l o p e d  w i n e .  J u s t 
launched, the ‘next’ range of 
wines was created from 

Why                  is in its Prime
ExClUSIvE

scratch by an Oregon winery.
And last week, news of Amazon 

‘Anytime’ was leaked – a new mes-
saging app for mobile phones.

‘Anytime’ reportedly combines 
text, voice, video and social media 
into one application.

gROCERIES
Amazon took a massive leap 

into the grocery market this  
summer when it revealed it was 
buying US company Whole Foods 
Market in a £9 billion deal. 

It sent alarm bells ringing at 
Asda-owners Walmart as analysts 
said it could become America’s 
top grocer in just over 10 years – 
a n d  h a v e  s i m i l a r  d e s i g n s 
globally. 

Meanwhile, their experimental 
Amazon ‘Go’ store is already 

AmAzON PRImE
The Amazon Prime service, 

which costs £79 per year and 
includes film, TV and music too, 
has become a massive draw. 

new research found that ‘the 
next day, or even same day  
delivery’  meant 48% of UK  
shoppers would rather use it than 
anything else.

Last week, Amazon launched 
‘Prime now’ in Singapore – an 
even quicker version of Prime.

It aims to deliver items ranging 
from bottles of beer to mobile 
phones within two hours.

And Amazon have also revealed 
a new service called The Hub. 

It consists of lockers which are 
installed in blocks of flats so 
inhabitants can receive packages 
and pick them up when it suits.

The power of three is 
behind the rise and rise of 
Amazon, according to 
leading retail expert 
Professor leigh Sparks.

“People think of 
Amazon as the new kid 
on the block, but they’ve 
been around long enough 
to build a business and 
they’ve done that very 
successfully,” said 
Professor Sparks from the 
institute of retail Studies 
at Stirling University.

“it’s all about  
brand, fulfilment and 
technology.

“The brand is the very 
clever bit, making 
themselves The place 
you’ll look at first. in most 
cases the fulfilment has 
then worked to deliver 
what you want. 

“And they’ve always 
ensured they have the 
technology to make it all 
work. 

“Plus they’re always 
looking at how to do that 
better, with the hubs, the 
At-home systems and 
Amazon Fire. That’s what 
drives Amazon.

“But 85% of all sales still 
go through physical 
stores. Amazon want a 
chunk of that and they’re 
beginning to realise that 
such stores have a role in 
their fulfilment.”

The trial of their high-
tech store in the US is 
likely to spread to the UK, 
says Professor Sparks. 

But he’s not so sure  
the much-hyped move 
into grocery will have 
such a smooth transition 
over here.

“There are a lot of 
proposed tie-ups like 
Tesco and Booker and  
this week’s Morrisons/
Safeway/Mccolls thing. 

“That’s all about trying 
to get a piece of the local 
action and Amazon are 
trying to think about how 
they can do grocery and 
local. But is difficult.”

despite the seemingly 
endless list of pies 
Amazon have their fingers 
in, Professor Sparks 
believes there’s no 
danger yet of us 
becoming tired of them.

“i think we’d only get 
fed up with them if they 
became so big and were 
in so much of our lives. 

“if there was an 
Amazon store on every 
street corner that may be 
a danger, but they’re a 
million miles away from 
that.”

IN mY vIEW
Prof leigh Sparks
RETAiL ExPERT

By Bill gibb and 
Stevie gallacher

bgibb@sundaypost.com

 ■ The Amazon delivery 
operation is done on a 
massive scale

“For all of their technologi-
cal advancements, today’s  
fulfilment centres are still 
plagued by the inefficient use 
of space,” the company said in 
the patent application. 

“The storage of items at  
various depths or heights 
within an aquatic storage 
facility may be particularly 
advantageous where the items 
are of different sizes or shapes, 
or where demand for such 
items may vary.”

Another patent is for a 


