
10 ............... Friday, January 25, 2019 2SM

Fraught rail
THE dismal ratings awarded to ScotRail in
the latest rail passenger survey will sur-
prise nobody who has suffered at their
hands over recent months.

The Scottish rail franchise was ranked
23rd out of 30 train companies in the
UK for passenger satisfaction.

The only surprise is that it scored so
well with a customer score of just 45 per
cent in the Which? annual passenger
survey — down five per cent on last year.

Passengers report travelling by Scot-
Rail is upsetting and distressing. We
already know many regular commuters
struggle to meet the cost of fares.

Employers have gone on the record to
say they won’t give a job to people who
rely on the trains to get to work. Passen-
gers are faced with increased childcare
bills because they don’t get home in
time to pick up the kids. It’s a farce.

When the company hired former
Transport Minister Tom Harris to survey
its operations, he found almost half of all
regular travellers expect something to go
wrong with their ScotRail trip.

Tesco couldn’t survive that. Or Aldi.
Or Lidl. People would go elsewhere. But
people are stuck with ScotRail. If there
was any alternative, people would use it.

ScotRail has already been put on
notice and given orders to come up with
an improvement plan, but the long-suf-
fering passengers have given up hope.

Unless the company is punished for the
poor service it metes out to travellers
every day, nothing is ever going to change.

Stop the pigeons
IN the wake of the pigeon infection deaths
at Queen Elizabeth University Hospital,
Nicola Sturgeon has promised cash to bring
our hospitals up to scratch “as far as we
can within the resources available to us”.

But there is currently a £900million
repairs backlog across the NHS.

That’s just short of £1 in every £11 we
spend on health having to go on fixing our
hospitals. It’s impossible and the First
Minister’s comments are just warm words.

But it’s not impossible to send a man
out with a brush to sweep pigeon drop-
pings away from the QEUH front door. 

Measures should have been taken a long
time ago. They must be taken now.

Hard cheese
OUR schools, roads and social services
need every penny they can get as under-
funding bites hard — and cash-strapped
South Lanarkshire is no exception.

So the idea that the council should
waste almost £1million chasing a world-
renowned cheesemaker through the
courts beggars belief. 

Errington Cheese Ltd was not to
blame for a deadly E.coli outbreak in
2016, yet the wasteful authority racked
up huge bills trying to prove otherwise.

This needless cost to those who can
least afford it leaves a bitter taste.

ONLINE SHOPPING REMORSE...
TOP TEN WORST BUYS

WE’VE all seen the horror
stories with a dress mod-
elled online by a super-
model — only in reality it
makes you look like a
sack of spuds.

A whopping 59 per cent
of us — 15 per cent above
the national average —
bought an item of cloth-
ing in the last year they
wished they hadn’t. 

And 39 per cent of Scots
found the promise simply
failed to live up to reality,
according to the findings by
digital wallet and money
transfer provider Neteller.

But shopping expert Leigh
Sparks, a professor of retail
studies at Stirling University,
isn’t surprised that fashion
causes the most anxiety with
consumers.

He says: “Fashion is likely
to be a product related issue
— you’ve bought it and then
you regret it because it
doesn’t look as great as it did
online. You will get consum-
ers who see something they
like and order it in three dif-
ferent colours then choose
one. So there’s a lot of churn.

But a lot of the fashion busi-
nesses do allow multiple pur-
chases that have a very good
returns system as they are
used to a very large amount
of products coming back. 

“I think that’s one way
you can recover from the
regret as you can get your
money back.”

The study also discovered
that cars were the No1 pur-
chases and just under two
thirds of Scots — 65 per cent
— purchased holidays online.

They were also the biggest
buyers of online insurance,
with a whopping 68 per cent
purchasing peace of mind
over the net.

Professor Sparks says:
“People do a lot of
searching around for
cars online — that
market has been
growing rapidly over
the last few years. 

“But holidays have
always been big
online, which
is also
probably 

why insurance is also high up
the list.” Surprisingly digital
alcohol sales came fourth in
the list with 28 per cent of
Scots reckoning they could
have gone without. 

But Prof Sparks reckons
that may come down to price.

He says: “This could be to
do with buying a nice bottle
of wine and then regretting it
when you later ask ‘can I
really afford that?’” 

Fast food made it into
the top five with 22 per cent
of greedy Scots regretting
their eyes-bigger-than-their-
bellies purchases.

The professor, below, added:
“Fast food regret is, I imag-
ine, to do with fast food
remorse — when people get
the munchies and want
something immediate.

“Then the realisation sets in
later that you really didn’t

need to eat that much.”
While 20 per cent wished
they hadn’t bought a
DVD or book online.

And the academic
believes that our shop-

ping trends — and our
regrets — will only

increase in coming
years. He says:

“One of the
interesting

things about the survey is the
different markets it covers.
So you’ve got the special big
ticket items like the car and
the holidays.

“You’ve then got the food,
the alcohol and the take-
aways, which is a very func-
tional thing.

“Then there’s the fashion
side of it then the books,
magazines and the DVDs are
much more about leisure.

“Many of these things we
buy online now people said
we would never buy online.

“That’s because technology
has become an integral part
of how we live so people
will do things more willingly
online.

“We now expect to be able
to pick and choose a car
online so that’s how we
behave.”

He adds: “Internet sales
went up last year by ten per
cent, which is slightly less
than the year before, but
we’re still seeing an impres-
sive growth rate.

“So we are increasingly
embedding technology into
our lives and the way we buy
and order — and sometimes
regret will come with these
things too.”
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Where we 
like to do 
our web 
splurges

THE consumer survey 
— carried out by digital 
wallet and transfer pro-
vider Neteller — also 
listed where we prefer 
to be while splashing 
our cash online...

! Watching TV — 67%
$ In bed — 45 %
% At work — 20% 
& On a bus — 17%
( On a lounger — 6%
) In the bath — 6%
* In a taxi — 5%
+ At the hairdresser — 3%

1. FASHION 
2. CARS 
3. BEAUTY 
4. BOOZE 
5. FOOD 
6. SUBSCRIPTIONS 
7. HEALTH 
8. TAKEAWAYS 
9. EXPERIENCE 
10. PHYSICAL MEDIA


