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Spend time locally with the 
gift that keeps on giving 

The Scotland Loves Local 
Gift Card encourages 
shoppers to show 
loyalty to businesses in 
their communities and 
in doing so give a boost 
to regional economies in 
the run-up to the festive 
season and beyond

N  
EW gift cards currently being 
rolled out across Scotland 
aim to drive a double-headed 
boost of pride and money 
into the nation’s 
communities.

Supporters of the Scotland Loves 
Local Gift Card are optimistic that 
the groundbreaking programme 
can galvanise support of local busi-
nesses and inject millions of pounds 
into the nation’s economy.

The cards are now available for 
consumers to buy, in time to 
support retailers during the critical 
countdown to Christmas.

And it comes as the calls for 
people to think, choose and spend 
locally – to both power a festive 
shopping boost as well as the longer 
term financial recovery from the 
Covid-19 pandemic – grow ever 
louder.

The gift card rollout is being 
funded by the Scottish Government 
as part of the drive for people to 
support local businesses, protecting 
jobs in their community.

Delivered by Scotland’s Towns 
Partnership (STP) – the organisa-
tion spearheading the Scotland 
Loves Local campaign – alongside 
Perth-based fintech Miconex, the 

programme is the first scheme of its 
scale in the country, giving every 
region the opportunity to launch its 
own local gift card.

A respected retail academic is 
among those supporting the drive 
to choose local, highlighting the 
wide-ranging benefits and the 
pivotal part that the gift cards can 
play as part of that.

Leigh Sparks, professor of retail 
studies and deputy principal at the 
University of Stirling and chair of 
STP, said: “Places are a fundamen-
tal part of people’s identity, and 
towns and places provide anchors 
in people’s lives. 

“This became ever more evident 
during the pandemic.

“Many towns and places have 
struggled in recent years, affected 
by economic and social trends, 
disaggregation, decentralisation 
and individualisation of many activ-
ities and our changing lives, includ-
ing the use of new technologies.

“For all this though, people want 
good towns and places and want 
them to be successful, interesting, 
and vibrant. Pride in place is impor-
tant across Scotland.

“This has been seen in the 
tremendous response to the 

Scotland Loves Local 
campaign and the way 
communities and people 
have rallied over the last 
20 months. They have not 
only rediscovered but 
have been ener-
gised by their 
local commu-
nities, towns 
and places, 
and the busi-
nesses 
within 
them.”

On the wider economic and envi-
ronmental benefits of everyone 
supporting businesses in their area, 
Prof Sparks added: “Spending 
locally supports local retailers and 
businesses, helps sustain businesses 
in towns, often reduces carbon 
emissions and shortens supply 
chains.

“Keeping spend local increases 
sustainability, helps businesses and 
protects and enhances local employ-
ment and local prosperity, produc-
ing the vibrancy and life towns and 

places need to thrive.
“The Scotland Loves Local 

Gift Card, focusing spend as it 
does on local places and busi-
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nesses, is a clear way to signify 
pride in place, support for local 

businesses and places 
and through spend-

ing, a commitment to enhancing 
local provision. 

“It really is in our hands.”
STP and Miconex are working 

with local authorities to launch the 
regional gift cards, with the first 
year of costs being met by the Scot-
tish Government as part of its £10m 
support for Scotland Loves Local, 
the campaign championing the 
rallying cries for people to back 
businesses in their community.

There are no registration costs for 
businesses to be a part of their 
regional Scotland Loves Local Gift 
Card. Payments are processed as 
part of the Mastercard network.

Each regionally-branded card can 
only be spent in that local authority 
area. 

They can be accepted by busi-
nesses of all kinds – whether shops, 
cafes, restaurants, leisure attrac-
tions or services. The only require-
ment to be a merchant is that the 
firm must have physical presence in 
that region.

Independent businesses and 
major high street brands are signing 
up to be part of the programme.

Research by The Gift Card and 
Voucher Association suggests that 
local gift card schemes have a huge 
multiplier effect, with up to an addi-
tional 65 per cent of the card’s value 
being spent as people visit other 
shops, hospitality venues or leisure 
attractions. 

STP chief officer Phil Prentice 
said: “The power of these gift cards 
is immense, potentially driving 
millions of pounds into Scotland’s 
economy. Every shopper can be 
part of this.”

Scotland’s Community Wealth 
Minister, Tom Arthur, believes the 
cards will help build inclusive and 
sustainable local economies.

Urging people to shop local, he 
said: “This Scotland Loves Local 
Gift Card scheme will help support 
all our communities as they recover 
from the pandemic.

“They will bring activity into our 

towns and neighbourhoods – build-
ing wealth in local communities and 
attracting footfall which is essential 
for shops and businesses. 

“We know money spent locally is 
more likely to stay in the local econ-

omy and support local jobs. We 
want to see local communities 
thrive through positive change, 
innovation and inclusive economic 
growth, offering people and commu-
nities the quality goods, experiences 
and services they want.”

Card operator Miconex already 
supports more than 100 gift card 
programmes across the UK, Ireland 
and North America.

Miconex managing director Colin 
Munro said: “We have seen time 
and again the way in which gift 
cards have boosted individual 
communities or regions. To help 

deliver that on a national scale is 
extremely exciting, creating a 
tremendous opportunity to drive 
money into Scotland’s businesses.

“Businesses have been there for 
us in so many ways during the 
pandemic, and they are still on the 
road to recovery. There’s no better 
way for shoppers to show their 
support for their local businesses 
than with a Scotland Loves Local 
Gift Card.”

The 17 existing Town & City Gift 
Card programmes in Scotland oper-
ated by Miconex will remain, with 
additional promotion for each area.

Adil Mukhtar, founder of The 
Choc Stop in Cumnock, signed his 
business up for the existing East 
Ayrshire Gift Card.

He said: “When East Ayrshire 
Gift Cards are spent here, people 
tend to use the full amount they 
have on their card – and even a bit 
above that. 

“I encourage all business owners 
to get involved with their local gift 
card. It doesn’t cost anything and 
it’s very simple.”
See lovelocal.scot

“People have not only  
di d b t hrediscovered but have 

been energised by their 
local communities and 
businesses within them

-

 � Pictured 
left, Chair 
of STP, 
Professor 
Leigh Sparks
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 � The Scottish Salmon Producers' Organisation will be utilising COP26 as an opportunity to mark the start of a shift in perception regarding the country's fish farming sector

 �  Dumfries businesswoman Madge McKinnon, who owns retro clothing shop Circle Vintage, displays the Scotland Loves Local Gift Card in her shop window


